EDITORS NOTE

Usually, buzzwords are anathema to me. Their repetitive use by adver-
tisers especially gets on my nerves. Some recent additions to the
advertising lexicon of buzzwords and catch phrases include: Going
Green! Eco-Chic, Eco-Friendly, Green Living and many other com-
binations using either “Green” or “Eco.”

We can also add “sustainable” and “locally grown” to the mix.

These days, most trends seem to come and go with lightning
speed as the marketing geniuses behind them need to quickly move
on to the next gambit. But this eco-trend is one that I hope has a
longer shelf life than usual.

When advertisers exploit a trend, they obviously do so to sell a product. But fortunately
for all of us, many companies, including some of the larger corporations, are discovering the
profitability of creating and selling goods that are made from sustainable resources or are envi-
ronmentally sensitive. Some are jumping on the bandwagon for alcruistic reasons—they actu-
ally care about our quality of life and that of the planet—while others see this as a way to make
a buck (or a few million bucks, depending on the business in which they are investing). But
sustainability is to be encouraged no matter who is promoting it or for whatever reason.

Does a trend signify a movement or even a revolution? In this case, I think it does. Around
the world, individual consumers, farmers, artists, students—individuals from all walks of
life—are questioning what is happening to our planet and mobilizing to effect changes in their
communities that will alleviate its destruction. One can only hope that more politicians and
lawmakers will join them.

Edible Ojai has been part of this movement since its inception, but on this, our sixth
anniversary, we are taking things a little further and the environment is our central theme.

I am personally in awe of every one of our contributors’ stellar efforts to shed light on
some of the issues at hand. I am also heartened to see the ways in which members of our com-
munity are making changes in their homes and everyday lives to ensure that each of us has
cleaner air to breathe, healthier food to eat and purer water to drink.

For those readers who may wonder what a story about building a green house has to do
with food, I urge you to read this issue in its entirety and, I think, or at least I hope, the answer

will become abundantly clear.

It is a great honor to reproduce the historical and iconic artwork, Sun Mad, by Ester
Hernandez. Although satirical, it is also an expression of personal rage against having been
unknowingly exposed to pesticides in the fields where she worked as a child alongside her
farmworker parents.

So, congratulations to all of our contributors, readers, advertisers—everyone who helps to
make this publication possible—for six great years with many more to come.

Wishing you all a healthy springtime!

Jane Handel

EDIBLE OjJAI

By MAIL:

Post OFFICE BOx 184
Ojal, CA 93024

TELEPHONE: 805.646.6678

EMAIL/ONLINE:
info@edibleojai.com
www.edibleojai.com

CUSTOMER SERVICE:

EDIBLE OJAI takes pride in providing its
subscribers with fast, friendly, small-town
service. Subscribe ® Give a Gift ®
Change Your Address ® Correct Your
Subscription © Pay Your Bill
(805) 646-6678

info@edibleojai.com

LETTERS:
To write to the editors, use the address
above or, for the quickest response, access
us through email: info@edibleojai.com

TO SUBSCRIBE:

Fill out the Subscription Order Form on
page 37 and mail it to the address listed
above. For subscriptions with a credit card,
you can go to our website,
www.edibleojai.com,
and click the subscribe link.

ADVERTISING INQUIRIES:
Cheryl Palmer
cherylpalmer@edibleojai.com
(818) 378-2519

Edible Ojai is published quarterly by Mann-Handel
Media, LLC, Post Office Box 184, Ojai, CA 93024.
Telephone: (805) 646-6678. Distribution is throughout
Californias Central Coast region and nationally by
subscription. All rights reserved. Subscription rate is $28
annually. Published seasonally—spring, summer, fall and
winter. No part of this publication may be used without
written permission of the publisher. © 2008.
Every effort is made to avoid errors,
misspéﬁings, and omissions. If, however,
an error comes to your attention, please accept

our sincere apologies and notify us.
Thank you.

We reserve the right to edit
or reject advertisements at our sole
discretion, without notice.

DEPARTMENTS:

Claud Mann
Jane Handel

Jane Handel

Claud Mann
Jane Handel

Publishers

Editor

Creative Director

Copy Editing Doug Adrianson
Graphic Design ~ Michelle Hueser
Health & Nutrition ~ Cheryl Beers
Web Mistress Mary Ogle

2 SPRING 2008 EDIBLE OJAI ~ WWW.EDIBLEOJAL.COM

Photographs by Suki Hill and Marty Fujita



